
BUSI 602 : Global Marketing Management 
This course covers the role of the marketing function, marketing strategies and tactics, product mix, 
selection and positioning, and successful marketing strategy implementation in achieving business 
goals and objectives in a global environment. The importance of culture, environment, government 
regulations, and economic systems are addressed in understanding the impact on competitive 
advantage and strategic positioning. 
Credits  3.0 

1 Bethany College Catalogue


	BUSI 602 : Global Marketing Management

