
BUSI 310 : Principles of Marketing 
This course introduces the fundamental concepts that help improve marketing decision-making. The 
student is introduced to the language of marketing, the concepts of marketing strategy, the concepts 
of product development, the psychology of consumer behavior, the mix of intermediate channel 
members, and the role of promotion and pricing. 
Credits  3.0 
Prerequisites 
ECON 201, ACCT 202 
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